
S
IN

C
E

 1
9
2
1

May 2005

Companies in the News

Ahold  . . . . . . . . . . . . . . . . . . . . . . 12
Barry Callebaut . . . . . . . . . . . . . . 25
Bobs Candies  . . . . . . . . . . . . . . . 7
Cargill  . . . . . . . . . . . . . . . . . . . . . 10
Farley’s & Sathers  . . . . . . . . . . . . 7
Hebert Candies  . . . . . . . . . . . . . . 10
The Hershey Company . . . . . 14, 18
House of Brussels  . . . . . . . . . . . . 9
Ito-Yokado  . . . . . . . . . . . . . . . . . . 8
Jelly Belly Candy Company  . . . . 14
Kellogg  . . . . . . . . . . . . . . . . . . . . 8
Kraft . . . . . . . . . . . . . . . . . . . . . . . 8
Lamontagne  . . . . . . . . . . . . . . . . 10
Lindt & Sprüngli  . . . . . . . . . . . . . 21
Lotte  . . . . . . . . . . . . . . . . . . . . . . 8
Migros  . . . . . . . . . . . . . . . . . . . . . 10
Nestlé . . . . . . . . . . . . . . . . . . . . 7, 12
Spangler Candy Company  . . . . . 14
Storck USA  . . . . . . . . . . . . . . . . . 7
Tootsie Roll Industries, Inc. . . . 8, 17
Tops  . . . . . . . . . . . . . . . . . . . . . . . 12
United Confectioners  . . . . . . . . . 15
Wm. Wrigley Jr. Company  . . . . . 9

The Manufacturing Confectioner • May 2005 7

BUSINESS NEWS
THE MANUFACTURING CONFECTIONER — The Global Leader in Confectionery Information

Farley’s & Sathers acquires Bobs Candies
Farley’s & Sathers Candy Company,
Inc., has completed the purchase of
Bobs Candies, Inc., and Bobs confec-
tionery candy brands.

Included in the transaction are

Bobs Sweet Stripes, Designer Canes
and Stick-A-Roos confectionery
brands and two facilities —in
Albany, Georgia, USA, and Reynosa,
Mexico.

Storck USA names Hilpuesch president
Storck USA has promoted Ralf
Hilpuesch to the position of presi-
dent of U.S. operations.

Most recently, Hilpuesch was
vice president of marketing for
Storck USA, a position he had
held since 2001. In the past
10 years he has held several mar-
keting positions with Storck’s par-
ent company, August Storck KG,

including product manager and
international brand manager.

Storck brands in the United States
currently include Werther’s Original
hard candies, Werther’s Original
chewy caramels, Riesen chocolate-
covered caramels, Toffifay chocolate
hazelnut candies, Merci fine boxed
European chocolates and Mamba
fruit chews.

Nestlé first quarter
In the first quarter of 2005,
Nestlé’s consolidated Swiss franc
sales amounted to CHF 20.5 bil-
lion (US$17.25 billion), an
increase of 0.3 percent over the
same period last year.

Reported sales were once again
affected by a foreign exchange
impact of minus 3.3 percent.
Organic growth stood at 4.6 per-

cent, consisting of real internal
growth of 2.6 percent and price
increases of 2.0 percent. All calcu-
lations are based on non-rounded
figures.

Chocolate and confectionery had
organic growth of 1.9 percent, held
back by a weak performance in sugar
confectionery and distribution issues
in Russia.

in millions of Swiss francs January–March Real Internal Organic
by Geographic Area 2005 2004 Growth Growth

Zone Europe 6,953 6,886 -0.9% +0.7%
Zone Americas 6,355 6,302 +5.1% +7.3%
Zone Asia, Oceania and Africa 3,488 3,472 +1.9% +5.1%

Total 20,464 20,409 +2.6% +4.6%

by Product Group
Chocolate/Confectionery 2,399 2,428 -0.3% +1.9%

Nestlé Sales (first quarter 2005) 


